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The audio portion of this webcast is broadcast over the Internet.

Make sure your computer/device’s audio is available, unmuted and 
the volume is turned up to an acceptable level.
 If you are having trouble with receiving the audio, please select the 

“?” in the upper corner of the TalkPoint interface, and select “Test My 
System Now”. This will give you information on your connection and 
how to remedy any problems you may have. 
Often just simply disconnecting and rejoining the event will allow you 

to catch a better stream of the audio if you are experiencing audio 
problems.

LISTENING TO THIS WEBCAST



It’s easy to submit your questions for our presenters during the event.

On the left side of your screen there is a box labeled “Ask a 
Question” where you can enter your questions.
Questions related to the webcast topic will be held and answered 

during the Q&A session at the end of the event.
Questions related to technical issues can also be entered in this 

box, and will be answered immediately by our webcast producers.

HOW TO ASK QUESTIONS



About Quartile

Maximize Your E-Commerce Advertising Results
Digital Advertising is becoming exponentially complex. Simple self-service software is 
not enough anymore. Our machine learning platform integrates E-Commerce Marketing channels 
blending technology and a dedicated data science team. 

Global Presence

Offices in NY & London

+$3 Billion 
In Sales Managed

+2,300 Brands

Advertising 
at Scale

Around 2% of all 
Amazon Ad spend in the 
US under management

2%~



10 years vs. 8 weeks
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Common Mistake!



1. Expand to “others” first
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34.6%

18.7%
Other

46.7%
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Source: eMarketer

Correct
Prioritization



18.7%

81.3%

1. Integrate Amazon and 
Google Advertising

Other

2. Expand to “others”Correct
Prioritization



Sponsored Products

Sponsored Display

Keyword Match
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Negative Terms

Budget Adjustment
Keyword Definition

Sponsored Brands

Bid adjustment
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Search Conversion Rate

Keyword Definition

Shopping

Retargeting

Budget Adjustment
Bid adjustment

Display

Ads Optimization

Remarketing

Instagram

Custom Audience

Lookalike audience

Budget adjustment

Proprietary Customer Data

Brand Engagement

Retargeting

Custom Audience

Google

Amazon

Facebook

Shopify
Smart Shopping

Amazon DSP

Future of e-commerce advertising



Foundation

Quartile 360
Cross Channel 

Implementation

Timeline



Quartile 360
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Isolating the results to scale
Setup



Quartile 360
Cross Channel 

Implementation

Timeline



Step 1: Learn the Right Keywords on 
Amazon

Step 2: Replicate them on Google Search





Why Wasn’t it Used Before?

Attribution Was the Missing Link



Amazon Attribution (beta)
A free measurement solution that provides visibility into how your non-Amazon 
digital marketing tactics impact your brand’s shopping activity on Amazon. 

Display Email

Search Social media

Video Blog 







Quartile 360
Cross Channel 

Implementation

Timeline



Google Shopping
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Google
Shopping
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Search

Feedback loop



Daniel Knijnik – CEO
daniel@quartile.com

Thank You!

w w w . q u a r t i l e . c o m

Q&A
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CEO and Co-Founder

Flieber

Fabricio Miranda
Increase Profit Margins by Simplifying Operations 
When Selling on Amazon – From Forecasting to 
Inventory

June 17, 2020 at 2PM
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Aug. 31 – Sept. 2 | Las Vegas 

Prosper Show is Aug. 31 – Sept. 2, 2020

For the most up-to-date information, please visit www.prospershow.com

Interested in Attending?

Register with code WEBINARJUNE for 10% off 
of a conference pass.  

Interested in Exhibiting?
We still have space available!

Contact your sales representative today at 
Joe.Morrone@emeraldx.com

http://www.prospershow.com/


420 Lexington Ave – Office 2415
New York 10170

125 Shaftesbury Ave
London WC2H 8AD

sales@quartile.com

www.quartile.com
+1 (646) 760-6621Special Discount

Prosper Show Members:
50% off for the first 2 months

Valid until June 30th 2020

Code: XUlH43n3

http://www.quartile.com/


Machine Learning

Proprietary System

6 Patented Algorithms

Tech

Scalable



EXPERIENCE


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31

